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Geography: County

Summary Demographics

2014 Population 53,453
2014 Households 21,353
2014 Median Disposable Income $31,916
2014 Per Capita Income $19,402
NAICS Demand Supply Retail Gap Leakage/Surplus Number of

Industry Summary (Retail Potential) (Retail Sales) Factor Businesses
Total Retail Trade and Food & Drink 44-45,722 $463,600,077 $514,384,305 -$50,784,228 -5.2 427
Total Retail Trade 44-45 $420,849,097 $460,050,343 -$39,201,246 -4.5 361
Total Food & Drink 722 $42,750,980 $54,333,962 -$11,582,982 -11.9 66
NAICS Demand Supply Retail Gap Leakage/Surplus Number of

Industry Group (Retail Potential) (Retail Sales) Factor Businesses
Motor Vehicle & Parts Dealers 441 $88,897,405 $47,375,008 $41,522,397 30.5 59
Automobile Dealers 4411 $77,257,293 $31,588,489 $45,668,804 42.0 37
Other Motor Vehicle Dealers 4412 $6,485,194 $10,104,784 -$3,619,590 -21.8 7
Auto Parts, Accessories & Tire Stores 4413 $5,154,918 $5,681,735 -$526,817 -4.9 15
Furniture & Home Furnishings Stores 442 $8,227,829 $9,629,286 -$1,401,457 -7.8 19
Furniture Stores 4421 $4,645,192 $7,500,842 -$2,855,650 -23.5 9
Home Furnishings Stores 4422 $3,582,637 $2,128,444 $1,454,193 25.5 10
Electronics & Appliance Stores 443 $8,669,163 $17,101,483 -$8,432,320 -32.7 13
Bldg Materials, Garden Equip. & Supply Stores 444 $15,678,331 $24,870,312 -$9,191,981 -22.7 18
Bldg Material & Supplies Dealers 4441 $11,124,289 $17,117,162 -$5,992,873 -21.2 12
Lawn & Garden Equip & Supply Stores 4442 $4,554,042 $7,753,150 -$3,199,108 -26.0 6
Food & Beverage Stores 445 $68,832,060 $136,467,320 -$67,635,260 -32.9 48
Grocery Stores 4451 $64,262,988 $135,847,137 -$71,584,149 -35.8 42
Specialty Food Stores 4452 $882,709 $620,183 $262,526 17.5 6
Beer, Wine & Liquor Stores 4453 $3,686,363 $0 $3,686,363 100.0 0
Health & Personal Care Stores 446,4461 $33,660,409 $51,779,278 -$18,118,869 -21.2 21
Gasoline Stations 447,4471 $47,150,665 $107,900,815 -$60,750,150 -39.2 23
Clothing & Clothing Accessories Stores 448 $20,443,887 $8,421,173 $12,022,714 41.7 28
Clothing Stores 4481 $15,503,032 $4,338,567 $11,164,465 56.3 16
Shoe Stores 4482 $3,518,052 $1,687,017 $1,831,035 35.2 3
Jewelry, Luggage & Leather Goods Stores 4483 $1,422,803 $2,395,589 -$972,786 -25.5 9
Sporting Goods, Hobby, Book & Music Stores 451 $7,891,340 $6,798,180 $1,093,160 7.4 27
Sporting Goods/Hobby/Musical Instr Stores 4511 $6,718,065 $6,392,461 $325,604 2.5 23
Book, Periodical & Music Stores 4512 $1,173,275 $405,719 $767,556 48.6 4
General Merchandise Stores 452 $73,556,650 $19,610,876 $53,945,774 57.9 14
Department Stores Excluding Leased Depts. 4521 $21,891,720 $10,769,422 $11,122,298 34.1 8
Other General Merchandise Stores 4529 $51,664,930 $8,841,454 $42,823,476 70.8 6
Miscellaneous Store Retailers 453 $11,148,351 $20,582,168 -$9,433,817 -29.7 81
Florists 4531 $381,520 $1,227,261 -$845,741 -52.6 10
Office Supplies, Stationery & Gift Stores 4532 $3,408,544 $10,948,614 -$7,540,070 -52.5 15
Used Merchandise Stores 4533 $936,115 $1,871,979 -$935,864 -33.3 14
Other Miscellaneous Store Retailers 4539 $6,422,172 $6,534,314 -$112,142 -0.9 42
Nonstore Retailers 454 $36,693,007 $9,514,444 $27,178,563 58.8 10
Electronic Shopping & Mail-Order Houses 4541 $31,397,256 $0 $31,397,256 100.0 0
Vending Machine Operators 4542 $1,057,093 $333,095 $723,998 52.1 3
Direct Selling Establishments 4543 $4,238,658 $9,181,349 -$4,942,691 -36.8 7
Food Services & Drinking Places 722 $42,750,980 $54,333,962 -$11,582,982 -11.9 66
Full-Service Restaurants 7221 $16,206,095 $22,002,992 -$5,796,897 -15.2 30
Limited-Service Eating Places 7222 $22,387,170 $30,803,726 -$8,416,556 -15.8 30
Special Food Services 7223 $1,319,658 $929,980 $389,678 17.3 2
Drinking Places - Alcoholic Beverages 7224 $2,838,057 $597,264 $2,240,793 65.2 4

Data Note: Supply (retail sales) estimates sales to consumers by establishments. Sales to businesses are excluded. Demand (retail potential) estimates the expected amount
spent by consumers at retail establishments. Supply and demand estimates are in current dollars. The Leakage/Surplus Factor presents a snapshot of retail opportunity. This
is @ measure of the relationship between supply and demand that ranges from +100 (total leakage) to -100 (total surplus). A positive value represents 'leakage' of retail
opportunity outside the trade area. A negative value represents a surplus of retail sales, a market where customers are drawn in from outside the trade area. The Retail Gap
represents the difference between Retail Potential and Retail Sales. Esri uses the North American Industry Classification System (NAICS) to classify businesses by their
primary type of economic activity. Retail establishments are classified into 27 industry groups in the Retail Trade sector, as well as four industry groups within the Food
Services & Drinking Establishments subsector. For more information on the Retail MarketPlace data, please view the methodology statement at http://www.esri.com/library/
whitepapers/pdfs/esri-data-retail-marketplace.pdf.

Source: Esri and Dun & Bradstreet. Copyright 2014 Dun & Bradstreet, Inc. All rights reserved.
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